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Customer Service
Introduction
In every industry, customer service and satisfaction are important in the process of achieving the set goals and objectives. Customer service is related to the services that are provided to the customers by an organization and its employee in the process of the transaction. Customer service must be included in the business model that aims at achieving success (John, 2017). It is important for an organization to provide good customer service to all existing, new, and potential customers to facilitate the stability and growth of a business. The following paper addresses the importance of customer service to insurance and financial industries. 
Insurance Industry
In the insurance industry, the sale is defined as the art of talking to people, which involves convincing new customers to buy insurance cover and speaking to current customers to affirm them that the choice they have made is appropriate (Adams, 2016). Customer service is important in improving the customer satisfaction, which does not only occur after a customer purchase the insurance cover but also after getting the expected benefit. Customer experience is relevant in generating positive feelings which are customer’s needs when going through the whole process of purchasing the insurance product. This involves purchasing the product to being compensated for making a claim. 
Customer service is important in the insurance industry because it facilitates effective communication. This plays a major role in the success or failure of an organization. Customer service provides clear communication, which is necessary to an agent in explaining details of different products, using few words that are understood by the customers (John, 2017). Ideal customer service involves effectively solving the complaints of the customers, being sensitive and diligent in serving them, giving appropriate response and feedback to the demands and concerns of the customers, and understanding the entire environment of the customers. The observance of these components creates the trust of the organization from the customers, which gives ample time for demonstrating its products to the market. Customer service in an insurance industry is essential in creating confidence of the customers on the products that they are purchasing from an insurance firm. The integration of effective communication skills in customer service is important in creating a conducive relationship between an insurance firm and the customers, which will help in developing different insurance covers that meet the needs of the customers.
Financial Industries
Among the main importance of customer services in financial industries is the acquisition and maintenance of loyal customers. Financial industries face a lot of stiff competition and customers are at liberty to seek their financial needs from one firm to another. Customer service is among the most powerful form of marketing, which plays a huge role in personal referrals (Auh et al., 2007). Financial firms take the advantage of their customer services to earn new customers through a referral from the existing customers. This can only be achieved if these firms can effectively utilize customer service to create a good impression on the existing customers. This generates positive reviews of firms from the customers, which acts as referrals for new customers. Many potential customers chose to transact with a specific firm due to its customer service department.
A good customer service is important to financial industries in facilitating growth and stability. Most financial industries such as banking industry are customer service industries (Ho, 2016). This implies that financial industries must create an awareness to the customers, and develop products and services that are customer oriented to suit their needs. Customer service commences at the initial point of interaction between a customer and a firm. It involves ensuring the customers are happy and sustaining them as loyal customers. A good customer service in the financial industry involves strengthening the relationship between the firm and the customers and creating awareness that the firm is suited to create benefits for the customers. These features are important in making the customers to be the decision making units of the firm and helping them fell the pride of owning a firm to create stability and growth. 
Customer service is important to financial industry in the reduction of operational problems. Problems in a firm are expected to arise even when the business operations are running smoothly. The avoidance of these problems is solved through good customer service. This component is used to curb the possibility of problems occurring through giving priority to the needs of the customers (Auh et al., 2007). Financial industries give attention to the complaints made by the customers and seek strategies for addressing those problems at their initial stages before they become costly to a firm. Firms have resulted in treating customers like their main assets in business operations which have been paying in the reduction of overall problems that are associated with business operations such as sales, and legal issues. Poor treatment of customers results in an organization running into problems such as legal penalties, fines and compensation, which lead to the failure of a firm.
Customer service is important in increasing the turnover of employees in the financial industry. A good customer service delivers a sense of endowment to the customers, making them proud of being a part of the firm (Ho, 2016). They become more willing to be associated with the firm, which creates a team of loyal customers. These customers run the sales of a firm since their purchases increase from time to time. A door for partnership is also created, where the firm is exposed to opportunities and financiers, which elongates its life while increasing the sales revenue. A firm that is supported by the customers has a steady growth pattern and it is slightly immune to stiff competition. The competition in financial industries such as banks has led to fierce corporate lending, where the banks are no longer differentiating themselves through factors such as interest rate (Adams, 2016). Financial institutions are instead exploring new markets to win new customers. This strategy is being utilized through providing customer services. Financial industries are raising their standards of customer services to increase their competitiveness, wowing new customers and retaining the existing ones. Financial industries are using customer service to improve the quality of their services. Customer service is utilized in listening and giving the customers the required attention. 
Conclusion
The importance of customer service in both the insurance and financial industries is to attract new customers, satisfying, and maintain the existing ones. Good customer service gives the potential and existing customers a permanent impression which determines their next move in relation to a firm. The stiff competition experienced in insurance and financial industries is pushing firms to readjust their approach to customer service to increase their competitiveness in the market. This is achieved through developing products according to the needs of the customers and making them feel the pride of owning a firm. The customer service of a firm determines its success or failure in the market.
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